Dear Upper Cervical Advocates:

Summer is here and it's time to get the Word out
about Upper Cervical! We know there are people in
your community who need to know about UC Care.
This month's letter will suggest another way to reach
people, even if you're new to UC Care and don't have
all the explanations right on the tip of your tongue.
We'd like to encourage you to use the recently
released “The Power of Upper Cervical” movie
produced by Upper Cervical Advocates Greg Buch-
anan and Billy & Christina Barretta of Storyville
Studios.

Here’s some thoughts from a patients perspective:
1. ORDER a copy to play on a BIG SCREEN TV in your
home for a friend or family members
(Offer to furnish pop-corn & drinks)
2. Giveorloan a copy to KEY people to show in their
staff meetings or small group meetings
3.  Have extra’s on hand to loan to interested
people or groups
4. Ask your UC doctor to allow you to speak when
he/she shows the movie on Patient Education night.
a. Organize & ask if several Patient Advocates
can share their story before and help field the ques-
tions afterwards from new patients or guests (You
get to prctice so you know if you would be a good
speaker at local events on your doctor's behalf
b. Sponsor other patients into Upper Cervical Advocates ($10 membership fee at
www.UpperCervicalAdvocates.com) so they can receive training and ideas from local Advocates
5. Arrange a community PREMIER debut for the movie:
I. Sample spots:
A. Movie theatres
1. Big Screen seating
2. A Small reserved room seats 25-75 people with an over head screen
3. CHECK with the local theatre to make sure they can run a regular DVD. YOU MAY NEED IT CON-
VERTED BEFORE SHOWING ON A SILVER SCREEN TO AVOID AUDIO PROBLEMS
B. Small community theatre stage
C. Church or Civic organization rooms
D. Local library or community center rooms
E. Local Fire station, Hospital or Red Cross rooms
6. Marketing ideas for Movie:
A. Local Newspaper
1. DO NOT USE YOUR Doctor's CLINIC NAME in the AD
(It will appear to be an advertisement to people) use IUCPAA
2. Invite other Patient Advocates to help YOU sponsor the event to educate people through
IUCPAA (International Upper Cervical Patient Advocates Assoc). Make arrangements
& place the ads *Since IUCPAA is a 503 ¢ Charity, there may be a discounted rental cost
for room/theatre
3. USE an AD highlighting symptoms relative to people who need to see the film
***The general public does not KNOW about UC Care. You must reach them on terms they
understand and vibrate toward. In other words, YOUR verbage, not your doctors.
4. Invite other UC Advocates to introduce the film & help you answer questions afterwards
5. Have UC Logo embrodiered on shirts of all attending advocates (This opens conversations in other
arena's also. At check out stands, clerks ask me what UC Care is all the time.)
6. Stand an Upper Cervical Advocates Banner up days/weeks before the event to advertise
a. Use the UC Banner at each film premier, patient educ night & talk
** this will emphasize a large assoc is behind what you do, dispelling the idea
this is just one chiropractic office on its own in the local area
7. Use posters to indicate Time, Date & Location for Film in businesses, clinic, churches & ?
8. Ask other patients to hand out postcards to friends, church members & co-workers about the
movie

**¥* www.UpperCervicalAdvocates.com has the banner, the movie, posters & postcards available on
the Catalog Page. We have a graphic design artist that can help with AD's also.



